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Adshares is a first genuinely decentralized

marketplace for programmatic advertising. It

! WHO WE ARE | s also th.e mpst advancggl blockchain-
' based project in the advertising market. We

use own blockchain to connect publishers

and advertisers and let them make direct

We are an expert team of passionate deals

programmers and entrepreneurs \Wwho
believe In what they do. We also believe
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that the vision we have will transform e TR

digital advertising in the future. We are
building an open ecosystem to successfully
cure the programmatic=advertising market,
and we are proud of our work. We know
what, we want to achieve, where we are
heading and how to get there.

Qur open ecosystem Is based on a
straightforward, reliable and safe ESC
Blockchain, that has been tested to process
1.4M transfers per second, which makes it
many times faster than Bitcoin, Ethereum,
Bitshares and all other available blockchains.
We are confident that our blockchain can

serve the worldwide advertising network.



https://adshares.net/assets/ESC.pdf

OUR MAJOR Reqgular and
ACHIEVEMENTS steady progress

of the project

Releasing
ADST Token Creating a
Entering first community

crypto exchanges

o

# ADS debut on one of the
major crypto exchanges

v

# Providing a fully
functional ecosystem

Q4 2018

f

Founding the project

2+

Jacek Zemto Expanding
Dr Leszek Rychlewski Launching own our team Releasing open alpha
(BiolnfoBank Institute) ESC Blockchain version of the

advertising ecosystem



https://bioinfo.pl/
https://github.com/adshares
https://adshares.net/assets/ESC.pdf

ADVERTISERS
FACING?

Let's assume you are running a
small business, and you want to
oromote it online. It seems that
LIS U SIS GRS Rai ©45 90 [TNEETNS
options: Google or Facebook.

Of course, you get amazing
targeting tools, along with
incredible reach, however, since
both service providers have
dominated the market you have
to accept their rules, and these are
not always fair for everyone.

PROBLEMS ARE

- e ATy

HIGH FEES

it iIs very likely that you will
have to deal with high fees,
usually generated by unknown
intermediaries.

A

CENSORSHIP

You will have to accept the
fact that in case the service
provider doesn't like content,
business or idea you want to
promote, your ad won't be
accepted and displayed.

LACK OF
TRANSPARENCY
Due to ISsues with

questionable traffic (bots),
you can never be sure what
you paid for. Ssometimes it is
not even possible to file a
complaint.




HOW DOES OUR
SOLUTION HELP
IN SOLVING
THESE ISSUES?

Open ecosystem

3 Direct Deals

(Q Real-Time Settlement

An open ecosystem Iin which publishers and
advertisers can make direct deals (ho
intermediaries - I.e. significantly lower fees).

More freedom, as there are no middlemen who
can censor or block content (the ecosystem can
help fighting censorship in places with Internet
restrictions - e.g. censored version of Google
browser in China).

A new market structure. Real-Time Settlement
as a replacement for complicated and expensive
Real-Time Bidding.

Decentralization of ad servers plus innovation Iin
ad delivery to minimize the possibility of ad
blocking.
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GROWTH MOBILE

The global programmatic advertising Over the past decade,
market Is expected to grow even to digital advertising has
nearly $210 billion by 2022, been increasingly

MARKET
OPPORTUNITY

popular, thanks to the
iINncreased adoption of

B Sl e formsy . |
Fraud and 207, the tablet
Predictions differ depending viewability concerns shipment was 168.23
on research methods etc, are some of the aliilieR” units=» and
however, experts have no significant  barriers smartphone shipment
doubts that the market will to programmatic 1.75 billion units.
be snowballing over the adoption. U
next years, marketers lost $7.95

billion to ad fraud in
2016 alone. The

losses are believed
to#drowasiNEiicr t@ AUTOMATION

$15.09 billion by the EX s e cmilgomey 2022, 80%.Ofttlne
end of ez advertising process will be automated.



https://www.businesswire.com/news/home/20180413005684/en/Global-Programmatic-Advertising-Spending-Market---Trends
https://www.cmo.com/features/articles/2017/9/25/the-future-of-advertising-automated-personalized-and-measurable-.html#gs.zrrFQO0
https://www.statista.com/topics/2498/programmatic-advertising/
https://www.businesswire.com/news/home/20180413005684/en/Global-Programmatic-Advertising-Spending-Market---Trends

HOW ARE WE
GOING TO GROW
OUR ECOSYSTEM?

In the initial phase, we intend to reach
our potential customers directly.

Our plan Is to start building our
ecosystem with companies operating In
the blockchain market. They already have
knowledge about issues the market is
struggling with, and are open
to innovation. What's important, a
significant part of advertising deals in this
market is being negotiated in a traditional
way. Thus, automation is useful and
necessary in this business.

Getting first companies that operate In
the blockchain market to  join
our ecosystem will give us valuable
iInsights about market situation and our
ecosystem.
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n Advertisers who have no

other option than to
contact publishers directly
to make a deal

WHO WE
WANT TO
REACH FIRST

Once clients from groups
showed beside join Adshares,
we also want big companies
to become part of the
ecosystem. We would like
both local and international
entities to participate.

Companies operating in the crypto Small advertisers, as
and blockchain market (some of there Is no need to
them have trouble advertising via have significant funds
Facebook or Google). to join the ecosystem.




A BUSINESS MODEL
BASED ON TWO REVENUE SOURCES

| Our ecosystem consists

| of advertisers, publishers,
| as well as data providers
| and data processors.

Adshares will provide
software for all participants
of the ecosystem.

We plan to make a
profit from licensing,

|
|
: hosting and support.
|
|
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Capabillities it gives will

commercial applications.

Adshares ecosystem Is
based on very safe, reliable

and the fastest

blockchain available today.

ESC Blockchain is self-
sufficient thanks to
dividends and fees.

be offered for

\
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m Adshares revenue - 2019

FINANCIAL $2.50 M m|CO ads
Other crypto ads 10.00%
P ROJ E CTI O N S: $2.00 M Non-crypto ads
8.00%

—Crypto ads market share
201 9 $1.50 M

6.00%

In 2018 there have been
over 1100 ICOs so far (total $100M 4.00%
2018 [ICO funding: over
$7B). Given that digital $0.50 M . I I 2.00%
advertising budget of a
0 0 $0.00 M == - - . 0.00%
IV V VI VII IX X Xl Xl

successful ICO amounts to “ ) "
at least $100k, we can

assume that the ICO ESC Blockchain profit - 2019
advertising market In

2019 should be worth $18 000 m Advertising

approx. $17sM (~$275M $16 000 Trading

$12 000

including remaining crypto $14000  MOthersources . l I

ads market).
X Xl Xl

10% $10 000

] $8 000
We plan to take over 10% of $6 000

the crypto ads market by $4 000
the end of 2019 (predicted ;
2 000

I
— I
/ month) $O===--.I
Il VI

revenue amounting to ~$2.3M
I IV V VI VI IX



https://www.icodata.io/stats/2018
https://artplusmarketing.com/cmo-reveals-the-shocking-costs-of-marketing-an-ico-37657480e2ce

Adshares revenue - 2019-2023 “

e FINANCIAL
PROJECTIONS:

$1 000.00 M Non-crypto ads
m [CO ads + other crypto ads
— Programmatic advertising market share

$100.00 M 0.050% 201 9 2023
N 280 ~ we want to
$10.00 M 0.005% |
dynamically expand to
hon-crypto  advertising
$1OO M 2019 2020 2021 2022 2023 OOOl% market’ Wthh |S more
difficult and competitive
ESC Blockchain profit - 2019-2023 than Crypto-related
advertising market - thus
$12.00 M m Advertising the revenue increase rate
$10.00 M Trading might slow down.
B Other sources 3
$8.00 M 5%o0
I
$6.00 M By the end of 2023 we would
like to take over 0.5% of the
$4.00 M global programmatic
advertising market (revenue
$2.00 M amounting to ~$1 billion /

year).

$0.00 M

2019 2020 2021 2022 2023



Google Ad Exchange allows
eligible publishers to gain access
to a much bigger pool of demand
than AdSense, via campaigns

AppNexus is a global internet
technology company. They
operate the world's largest
independent marketplace for
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AdEX is a blockchain-based ad
exchange aiming at disrupting
the existing online advertising
landscape. AdEX is transparent

from the best brands and
advertisers worldwide.

digital advertising. and built on top of Ethereum

smart contracts.

The Basic Attention Token is a token
for the digital advertising industry. It
pays publishers for their content and
users for their attention. To join the
network, the user must install Brave
Browser.

OpenX pioneered the first
programmatic RTB exchange
and deployed header bidding
18 months before the
competition.

Adbank is the first to have
patent-pending anti-fraud Al
technology based on the
blockchain. The ecosystem is
based on Ethereum.

<
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https://admanager.google.com/
https://www.openx.com/
https://www.adex.network/
https://basicattentiontoken.org/
https://www.appnexus.com/
https://adbank.network/

WHY ARE WE
BETTER THAN
OUR
COMPETITORS?

r@ Real-Time
Settlement

¢ ESC Blockchain

‘e, Transformation

TRADITIONAL
SOLUTIONS

Real-Time Bidding was
excellent technology back in
the day, however when it
was developed it was not
possible to harness the
potential of the blockchain.

Blockchain technology offers
Real-Time Settlement, which
enables more efficient and
simple way 1to organize
advertising market,

v

v
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BLOCKCHAIN-
BASED SOLUTIONS

Solutions offered by our
competitors are either based
on a technology that s
not scalable or force users to
change their habits, which is
very unlikely.

Adshares does not
require any changes in user's
behaviour (e.g. there is no
need to change the browser).

Our ecosystem Is based on
the fastest blockchain
available today, which
guarantees scalability.



OUR ASSETS H
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ADVANCEMENT

Most advanced ads-
related blockchailn
project in the market.

BLOCKCHAIN

our OWwWnN ESC
Blockchain - the
fastest blockchain
available today, that
leaves Bitcoin,
Ethereum and other
blockchains far
behind. At the same
time, it Is very secure
and reliable.

PARTNERSHIP

Coopertaion with
BiolInfoBank Institute -
a non-for-profit R&D
organization that
carries out research
around blockchain
technology and its
applications in fintech.

TEAM

An expert team of
nighly-qualified

orogrammers  who
pelieve In the idea
pehind Adshares and
are authentically
passionate about the
ecosystem they are
developing.

COMMUNITY

A strong community
that actively helps to
develop the project.
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w Warszawie

LET’S GET IN
TOUCH

Adshares sp. z 0.0.

VATIN PL7010804962
KRS No. 0000720218
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Edwarda
Rydza-Smigtego

Ambasada Stanow @
Zjednoczonych Ameryki
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POLUDNIOWE
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Politechnika
Warszawska
@ Ujazdowski

6-7 www.adshares.net
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Art Gallery
Centrum Sztuk
Movie Theater Q Wspdlczesnej 23

- Kino Luna

Info@adshares.pl

Koszykowa 61

00-067 Warsaw
Poland
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Ice Skating Rink
COS Torwar Lodowisko
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801

O O COS Torwar

Stadiu
Stadio
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https://adshares.net/
mailto:info@adshares.pl

